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Generating connections and commerce to power the industry forward

/- 2\ October 9-11, 2024
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Renaissance at Sea World Orlando

1. CHOICE OF SPONSORSHIP(S)

THOUGHT LEADERSHIP PACKAGES
Q Terawatt Sponsor—$66-666-— Egﬁ\lﬂ\‘re!
Q Gigawatt Sponsor—S345,000
0 Megawatt Sponsor—330,000
Q Kilowatt Sponsor—$20,000
Q Session Sponsor—312,000

Q Host Utility Sponsor—325,000 —
Exclusive!

WOMEN IN POWER PACKAGES
O Women in Power Headline
Sponsor—S$25,000 — Exclusive!
O Women in Power Bar Sponsor—S33,000

O Women in Power Lounge Sponsor—
$3,500

PLANT MANAGEMENT INSITUTE
PACKAGES
Q Plant Management Institute Grand
Sponsor—§15:686-— je!
Q Plant Management Institute,Reception
Sponsor—&i2:566-— E !
Q Plant Management Institute Breakfast
Sponsor—312,000 — Exclusive!
Q Plant Management Institute Lunch
Sponsor—312,000 — Exclusive!

2. CONTACT INFORMATION

NETWORKING PACKAGES
Networking Reception Sponsor
Q Exclusive—$18,000
Q Multi—Sponsored—S$9,000
4 Power Ceub Lounge Sponsor—$12:086-—

ExDsWe!
Q VIP Breakfast Sponsor—311,500
Q VIP Lunch Sponsor—S11,500
QO Networking Lunch Sponsor—35,000
Q Networking Break Sponsor—35,000
Q Facility Tour Sponsor—310,000

4 Reception Beverage Station
Sponsor—S$3,000

BRANDING PACKAGES

O Mobile App Sponsor—320,000

Q Attendee Bag.$ponsor—55;666
+ cost of :

4 Lanyard Spon
+cost of Iﬂr S

0 Notepads & Pens Sponsor—35,000
+ cost of notepads and pens

QO Promotional Iltem Sponsor—3$1,000
+cost of item

Q Digital Ad Sponsor—S$1,500

—55-8686-

CREATIVE DISPLAY SPONSORS
Q Tier 1-$8,995
Q Tier 2—36,995
Q Tier 3—54,995

EXHIBITOR PACKAGE ADD-ONS
Q Cash Prize Giveaway Sponsor—S500
Targeted Client Meetings
QO 3 meetings—S$3,000
QO 5 meetings—S$4,500
QO 10 meetings—S$7,000

MARKETING PACKAGES
Webinar Sponsor
0 Exclusive with Speaking—$13,000
QO Multi—Sponsored with Speaking—$8,000
O Multi—Sponsored without Speaking—
$6,000
Email Marketing
0 1Targeted Email to Up to 5,000—S34,000

O 2 Targeted Emails to Up to 5,000—
$7,000

TOTAL ORDERED: $
SR/DATE:

Zip

Name Job Title Company
Address City State
Phone Fax E-mail

3. METHOD OF PAYMENT

A) Credit Card: B) Please Invoice C)Check Enclosed
U MasterCard
U visa Card# Cvv# Exp. Date
- A!VIEX Name on Card Signature
U Discover

Return Completed Application to Ellen Nyboer (enyboer@accessintel.com)

In consideration of this company’s participation as a sponsor, the participating sponsor shall pay to Access Intelligence, LLC the total sponsorship fee, which shall be payable as follows:
(a)50% within 30 days of the invoice date and (b) the balance by April 9, 2024. For contracts received on or after April 9, 2024, 100% of the fee will be due within 30 days of the invoice date.
All fees are deemed fully earned by Access Intelligence, LLC and non-refundable when due unless Access Intelligence, LLC denies this application, in which case fees already paid will be
refunded. ALL PAYMENTS MUST BE MADE IN FULL BY EVENT DATE OR PARTICIPATION WILL NOT BE ALLOWED.

Signature Date
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ACCESS INTELLIGENCE, LLC SPONSORSHIP TERMS AND CONDITIONS

1. CANCELLATION BY SPONSOR:

(a) After acceptance by Access Intelligence, LLC, Sponsor may cancel or reduce the
scope of this Agreement only with the specific written consent of Access Intelli-
gence, LLC. Any requests for cancellations or other modifications of this Agree-
ment, including reductions in Sponsor’s sponsorships, must be submitted to Access
Intelligence, LLC in writing and will be granted or denied in the sole discretion of
Access Intelligence, LLC.

(b) If Access Intelligence, LLC accepts any cancellation or modification of this Agree-
ment, the Sponsor shall be subject to the following cancellation fees, which shall be
deemed to be liquidated damages and not a penalty:

o 50% of the specified fee if the cancellation notice is received and accepted
by Access Intelligence, LLC six-month’s prior to the event start date as
noted on the contract.

o 100% of the specified fee if the cancellation notice is received and accept-
ed by Access Intelligence, LLC on or after six months prior to event start
date as noted on the contract.

«  For modifications that constitute less than a complete cancellation, the
amount of liquidated damages will be determined by Access Intelligence,
LLC, based on a reasonable pro-ration of the foregoing.

(c) Subsequent replacement of the sponsorship cancelled by the Sponsor does not
relieve Sponsor of the obligation to pay the cancellation fee.

(d) If the cancellation fee due to Access Intelligence, LLC exceeds the amount previ-
ously paid by the Sponsor for the sponsorship, the Sponsor must pay the balance to
Access Intelligence, LLC within 30 days of Access Intelligence, LLC’s acceptance of
the written cancellation/modification request. If the cancellation fee due to Access
Intelligence, LLC is less than the amount previously paid by the Sponsor, Access
Intelligence, LLC will refund the excess to the Sponsor 30 days following the event.

2. APPROVALS AND DELIVERY:

All materials and primary contact names that are supplied by the Sponsor are sub-
ject to approval by Access Intelligence, LLC. To provide for such approval, all such
materials must be submitted by the Sponsor to Access Intelligence, LLC no less than
45 days prior to the first day of the event.

If Sponsor is supplying logos and other materials for Access Intelligence, LLC’s pro-
duction, such goods must be received by Access Intelligence, LLC or it’s designated
contractor at the predetermined and agreed date, which is to be no less than 30
days prior to the first day of the event programs. Delays caused by the failure of the
Sponsor to provide required materials may cause the omission of the logos or the
materials specified in the appropriate sponsorship.

If Sponsor is supplying the finished product, such goods must be received by Access
Intelligence, LLC or its specified contractor no less than 14 days prior to the first day
of the event’s programs.

3. INDEMNITY:

Sponsor agrees to indemnify, defend and save harmless Access Intelligence, LLC,
and its officers, employees and agents, from and against any and all liability for the
content of Sponsor’s advertisements and/or sponsorships purchased hereunder (in-
cluding text, illustrations, representations, sketches, maps trademarks, labels or other
copyrighted mater) and for the unauthorized use of any trademarks or copy- righted
materials or any person’s name or photograph arising from the reproduc- tion and
display of the advertisements purchased hereunder.

4. RULES AND REGULATIONS:

Sponsor agrees to abide by all rules and regulations governing the event, which are
promulgated by Access Intelligence, LLC and its management. If Sponsor fails to
comply with such rules, or with the terms of this Contract, Access Intelligence, LLC
may, in its discretion, deny Sponsor the right to proceed with its sponsorship and
require Sponsor to forfeit all fess theretofore paid under this Agreement.

5. SAMPLES:

Sponsor agrees to hold Access Intelligence, LLC harmless should the final product
differ from the sample shown and Sponsor will not be entitled to any financial or
other compensation.

6. CONFLICTING MEETING AND SOCIAL EVENTS:

In the interest of the entire event, Sponsor agrees not to extend invitations, call meet-
ings, or otherwise encourage absence of Show attendees, exhibitors, or invited guests
from the educational sessions or Exhibit Hall during the official hours of the sessions
or the event.

7. CANCELLATION OR POSTPONEMENT OF SHOW:

In the event that any unforeseen occurrence shall force the movement of dates, lo-
cation (in person or online) or render the fulfillment of this Agreement impossible or
inadvisable by Access Intelligence, LLC, this Agreement shall be transferred to new
date or location, amended or terminated as determined by Access Intelligence, LLC
to be appropriate. Sponsor hereby waives any claim against Access Intelligence, LLC
for damages or compensation in the event of such amendment or termination. As it
determines to be appropriate, Access Intelligence, LLC may return a portion of the
amount paid for sponsorship after deduction of any amounts necessary to cover ex-
penses incurred in connection with the event programs. Such expenses shall include,
but not be limited to, all expenses incurred by Access Intelligence, LLC as a result of
contracts with third parties for services or products incidental to the event programs,
including out of pocket expenses incidental to the event programs, and all overhead
expenses attributable to the production of the event programs. Access Intelligence,
LLC. shall not be financially liable in the event the event programs is interrupted,
canceled, moved, dates changed or executed in a virtual environment online.

8. SPONSOR DEFAULT:

If Sponsor is in default of any obligation to Access Intelligence, LLC (including spe-
cifically failure to pay Access Intelligence, LLC per payment terms outlined in Section
1), Access Intelligence, LLC is not obligated to fulfill terms of Sponsorship and may
terminate Sponsor’s right under this contract to participate in the event programs.

If Access Intelligence, LLC elects to exercise such right of termination, it shall first
give Sponsor written notice stating its intent to terminate and the action that Sponsor
must take to avoid termination. If Sponsor fails to cure the default within 10 days of
the date of notice from Access Intelligence, LLC, Sponsor shall have no further right
to participate in the event programs. Access Intelligence, LLC’s liability to return any
amounts paid by Exhibitor under this contract will be limited as set forth in para-
graph 6 above. Furthermore, Access Intelligence, LLC may retain any amount that
would otherwise be returned to Exhibitor and apply such retained amount to satisfy
the liability to Access Intelligence, LLC for which Exhibitor is in default.

9. MISCELLANEOUS:

(a) Waiver by either party of any term or condition or breach shall not constitute a
waiver of any other term or condition or breach of this Agreement. The rights of any
party shall not be deemed waived except as specifically stated in writing and signed
by an authorized representative of such party. (b) If any provision of this Agreement
is held invalid or unenforceable, neither the remaining provisions of this Agreement
nor other applications of the provisions involved shall be affected thereby. (c) This
Agreement shall be interpreted under the laws of the State of Delaware. The parties
agree that any dispute arising under this Agreement will be submitted to the federal
or state courts of the State of Delaware. (d) This Agreement constitutes the entire
agreement of the parties with respect to the subject matter hereof and specifically
supersedes all prior agreements or commitments, whether in writing or oral. No
amendment or modification to this Agreement shall be valid and binding on the
parties unless set forth in writing and signed by both parties.

10. LIABILITY AND INSURANCE:

(a) All property of Exhibitor remains under its custody and control in transit to and
from the Exhibit Hall, during installation and removal, and while it is within the
confines of the Exhibit Hall. Neither Show Management, the service contractors, the
management of the Exhibit Hall nor any of the officers, staff members, or directors of
any of the same are responsible for the safety of the property of Exhibitor from theft,
damage by fire, accident, vandalism or other causes, and Exhibitor expressly waives
and releases any claim or demand it may have against any of them by reason of any
damage to or loss of any property of Exhibitor, except where the damage or loss is
due to the gross negligence or willful misconduct of the persons mentioned above.

(b) Exhibitor understands that Show Management does not carry business inter-
ruption and property damage insurance coverage for loss or damage of Exhibitor’s
property. Exhibitor agrees to obtain adequate insurance during the dates of the Show
including move-in and move-out days, in commercially reasonable amounts and
with commercially reasonable deductibles, and shall be prepared to furnish certifi-
cates of insurance to Show Management if requested evidencing the following cover-
ages: (1) Commercial general liability insurance coverage, including protective and
contractual liability coverage for bodily injury and property damage, (2) employers
liability insurance; (3) worker’s compensation/occupational disease coverage in full
compliance with federal and state laws, (4) comprehensive general liability automo-
bile insurance covering owned, non-owned, and hired vehicles, including loading
and unloading hazards.

(c) Show Management and Exhibitor agree to waive the right of subrogation by their
insurance carriers to recover loss sustained under the respective insurance contracts
for real and personal property.
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